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" ELI 2009 Charges

A Facilitate the development of a comprehensive
oublic relations strategy to engage alumni and
notential funders.

A Launch an Engagement Campaign at the MAEOPF
November 2009 conference.
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Marketing:

Statement of the Problem

The names, logos, and material used to identify [d
TRIO programs are not universally recognizable
and typically lack a consistent look.

It is impossible to expand the reach of TRIO programs and improve nationa
recognition without a cohesive look and marketing campaign.
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m organizations establish
themselves as a brand?

- Enables organizations to distinguish themselves and
Integrate communication

- Helps create an impression based on messages and
experiences.
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throughout the organization.
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“Marketing Survey Results

- 74% responded that when marketing their
program, they do include the TRIO logo.

- 40% responded that students in their program
would NOT be able to identify that they are in a
TRIO program (not their distinctive program)
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Solution: Branding

- The purpose of the TRIO Branding Guide is to assis

TRIO Programs to promote a unified and recognizabl
brand

. Office

- Publications

- Electronic Communications

- Promotional Items/Event Planning
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" Solution: Electronic Media

Consistent inclusion of the national and regional logos.
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